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MARKET

OVERVIEW

Dandenong’s historic Market has been the jewel in the city’s crown since
1866.

The Market is a unique meeting place, a place of economic contribution and
of community celebration, bringing together more than 150 nationalities and

is a vital economic generator for the city.

We are the last genuine example of Melbourne’s traditional working markets,
welcoming over 5 million visitors a year. The rich cultural tapestry means you

can enjoy the most authentic street food in Melbourne.

More importantly, we understand our customer - we know their age, gender,

background, where they live and how they like to shop with us.

Whether you’re looking for traditional food to serve your guests, a
thoughtful gift to help you celebrate in style, you’ll find authentic and tasty

options at Dandenong Market.




200+ Regular Market Traders

8,400 square meters of retail space

100k+ organic social media followers

75% Shoppers from outside the city of Greater Dandenong

8.5 Customer Satisfaction

49% FEMALE 25-64 5.6 MILLION 71% NET

51% MALE AGE GROUP VISITORS PROMOTER
EACH YEAR SCORE

DANDENONG MARKET

STATISTICS




World Fare at Night is a highly successful flagship event hosted by

Dandenong Market. It will be run from Thursday 30 January 2025 through to
Sunday 2 February 2025 . The market will host over 35 food trucks & hawker

stalls, plus live entertainment from around the world.

With freshly-cooked hawker options from every cuisine: southeast Asian

street food, Columbian, Polynesian, European, Tibetan and African to name a

e

\ few, along with sweet treats & desserts there will be something for everyone.
. There will be pop up’s serving delicious cold brews, with cocktails & wine

| from The Tavern.

Each night had a different offer, as diverse as Dandenong Market itself. With
colourful, inclusive and fabulous free live entertainment. The entertainment
will feature performances from many different nationalities and also a lot of

roving acts. There will also be dedicated kid's zone.

The event is highly anticipated and not to be missed.

WORLD FARE AT NIGHT
OVERVIEW



 Marketing & PR reach - over 2 million for the event
« 35,000+ visitors expected per event day

« 35+ Food Trucks and hawker type stalls

« Promoted by influencers and across news channels

« Access to over 100k loyal customers across various social
media platforms

.........................................................

49% FEMALE 25-64 OVER 35,000+ 81% NET

51% MALE AGE GROUP VISITORS PER PROMOTER
DAY SCORE

WORLD FARE AT NIGHT

WHY PARTNER WITH US?




MAIN EVENT PARTNER - $30,000

Summary of Benefits - (Valued at Over $50k)
. Event partnered with... YOUR business name
. In Market Signage - During the Event (to be discussed)
. Sponsor featured on all Event Marketing Collateral
. Presence via social media, website banners and electronic mail
. Link to sponsor website on Dandenong Market website
. Logo on all media releases and media access
. Social Media - 2 x Facebook & 2 x Instagram dedicated posts announcing
event and naming partner
- Promotional Stand (2m x 2m) during the Event
. Additional pop-up opportunity in the market:
o A pop-up site for 2 weeks during the year (valid for 12 months)

o Banner advertising in the market for 2 weeks during the year

EVENT NAMING RIGHTS



SUPPORTING PARTNER - $15,000

Summary of Benefits - (Valued at Over $30k)

- Sponsor featured on all Marketing Collateral

- Website - logo featured on event page & banner artwork. Link to
sponsor website

. eDM - logo & sponsor product info featured on event email linking to
sponsor’s website

- Social Media - 1 x Facebook & 1 x Instagram dedicated posts
announcing event and major partner

« Facebook event page - logo featured on event banner

- Market posters & digital screens - logo featured

« Promotional Stand during the Event

. Additional pop-up opportunity in the market x 4 market days (valid

for 12 months from contract commencement date)

MAJOR PARTNER



EVENT PARTNER - $5,000

Summary of Benefits - (Valued at over $10k)
. Sponsor featured on all Marketing Collateral
. Website - logo featured on event page & banner artwork. Link to
sponsor website
. eDM - logo featured on event email
. Social Media -1 x Facebook & 1 x Instagram post announcing
event and featuring supporting partner logo
. Facebook event page - logo featured on event banner
""" . Market posters & digital screens - logo featured
. Promotional Stand during the Event
. Additional pop-up opportunity in the market x 1 market day

(valid for 6 months from contract commencement date)

EVENT PARTNER



ANDENONG

DANDENONGHARKET COM.AU

MELBOURNE"S DEST KEPT SE

CONTACT US

TO FIND OUT MORE

Name

Title

Phone

Email

Name

Title

Phone

Moni Cullin
Casual Leasing Executive - Dandenong Market
0419 973 031

mcullin@dandenongmarket.com.au

Crispin Gilles
Leasing Assistant - Dandenong Market
0425 727 748

cgilles@dandenongmarket.com.au



Global flavours on offer

The Dundenong Markets World Fare Might
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Dandenong World Fare

Things to do, Fairs and festivals
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For three consecutive Thursdays nights, Dandenong Market will transform into a vibrant foodie and
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World Fare Night a big hlt
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